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EKAHAQXEIX - WEBINARS

To Tunpa Owovopk®y Enietnudv d10pydvoce S10d1KTLOKAE GELIVAPLO GE CLVEPYAGTO e OLOKEKPILEVOLS
EMOYYEALOTIEG, LE OTOYO TNV EVNUEPMON TOV QOITNTAOV YO TIS TPOKANGCELS KOl TG OTPOUINYIKEG OTO
mpoypatikd emyelpelv. H de€ayoyn tov ogpvapiov mpaypotomomnke o€ aibovcoa €& amootdoemg
dwaokoriog tov Tunquartog. Ta cepuvapio Tapakoiovdncay eottnTég Kot eottrTpleg Tov Tunpoatog kabdg

Kot LEAT TOV SOAKTIKOD, KO EPEVVITIKOD TPOCOTLKOV.

WEBINARS

Ané v Emyaipnuotikn [16éa otnv Emyepnpatiki Evkopio
Ap. Ztavpodro Aaocmita, Post Doc oty Emyeipnpaticotnra
Epyaotiplo Enyeipnpotikdmrog tov [Mavemompiov Mokedoviag.
Tnv Iopookevn 18 AskepPpiov 2020 Eekivinoe 1 oelpd cepvapiov pe
0épo v "Emyeipnuoticotnta”’ oto Tunua pag. H Ap. Ztavpovia
Aoorito Tapovsiooe pe PIOUATIKO TPOTO GTOVG POITNTES LG TO GTASO,
omd TN COUAANYN UG ETWYEPNUATIKNAG 10€0G, TV avayveOPIoNS e
EMLEPNUOTIKNG guKatpiag, TNV a&loAdynon g, £0¢ TV LAOToinoM
™me.
Lessons learnt from marketing products in digital marketplaces
Tassos Koutlas, Managing Director, Akros Food Limited
Tnv Hapackevn 22 Iavovapiov 2020 ot gorrntég tov TunpaTog pog
napakorovOncoy dladiktoakd cepvapo and tov K. Tdoo Kovtia,
Marketing Manager etopiog Akros Food Limited. O k. Kovthag
HETEPEPE GTOVG POLTNTEG TIG EUTELPIES TOL MG EMXEPNATiOG ond TO
OPOLL TNG ONUIOVPYIOG oG VEQ ETLYEIPNONG MG TNV EQUPLOYN TNG OTO
ynoakd TepPIAlov Kot T cuvepyacio e v Amazon yio dtovoun
TOV TPO1OVTOG G€ OAO TOV KOGLO.

Nivea Marketing Campaign: divovreg a&ia 6tov Tehatn,

Mdaphev Taunet, Marketing Manager

EXévn Kpietoénn, Senior Brand Manager

Tnv Tetdpt 10 Maptiov, mpayuatomomdnke SLadIKTVOKO CEUVAPLO
Yy Tovg ortnTég Tov THAHOTOC KOTA TO OTOI0 TAPOLGLICTNKAY Ol
Béltioteg ko Tpéyovoeg mpaktikéc Mapketvyk oty EAAnvik) kot
debvn ayopd. Tnv mapovcioon tpaypotomoincav otk Mdapiev Tapumer,
Marketing Manager g Nivea Hellas kot 1 k. EAévn Kpietoénn, Senior
Brand Manager tng Nivea Sun

Misko: online branding & pasta inspiration

HAlog Zrabaxdémovrog, Marketing Manager MISKO

Barilla Hellas

Tnv Tetdpt 21 Ampidiov, mpaypoatonodnke S00IKTLOKO GEUVAPLO
Yo Tovg @ountés tov Tuniuatog katd to omoio mAPOVCLAGTNKOV
TOKILEG TPAKTIKEG OV EPAPUOLOVTOL GTO YNOLOKO LAPKETVYK amd TNV
MISKO vy mv evioyvon g enovopiog g Tnv mapovcioon
mpaypatonoince o K. HAlog Zraboakémovrhog, Marketing Manager g
MISKO



Be an active citizen “Global Volunteer AIESEC yw. fidewpun avamtoén «, : m
Evrtuyio ITaviomoviov, Team Leader in marketing, AIESEC

“H evepyn €0eAOVTIKI] GUULETOYN WECA OO L0 EGAPLOYY| TTALYVIOOTOINONG e ke g Smsw
v véoug” Immokpdrng Evotofiov, Kowwvikdg Asgttovpydg (MSc Social OI.UNTEEklNG
Discrimination, migration & citizenship) & Zvvtoviotic Kowdtntoag ApKE
IAZIZ

H Tlopookevn 23 Azmpikiov 2021 nMtov oglepopévn omv evnuépwon/
ov{ftnon 1w tov gbeloviiopd. H k. Evtuyia Iavionoviov, Team Leader in
marketing-AIESEC, svnuépwoe tovg QouTNtég pHog Yo TG OpAcelc g
AIESEC yio Bidown avamtuén, eved o k. Inmokpdtng Evetabiov Zuvtoviotig
g Kowdtrag AMKE TAXIE, evnuépwoe Tovg QortnTég Lag yio TiG Opdoetg
mg AMKE TAZIY kot mo ocvykekpipéva yio v geoppoyny «Connect your
City» pe dpaocelg mov apopovV TOVG VEOLG KOl TNV TPOGPOPE TOVG TPOG TNV
Kow@via.

Hpépa Kapiépag 28/05 — Baie onpepa T fdosic yio tnv
Kaplépa 6ov

H Hpépo Kapiépag anotelel kopveaia dpdon o pio oepd
VANPECIOV TOL TPOSPEPEL TO TUNOL GTOVS POLTNTES KO
ATOPOLTOVG TOV. XTOYOG 1| COOTH Kot £YKLPT TANPOPOPNON Y10 TIG
TAGELG KO TIG AVAYKEG TNG AyOpag EPYACING, KOl 1] GOVOEST TOV

K oA et
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Apaoeis og Xovepyacio pe Tnv Connect your City

Challenge 1: Be creative! Znt0nke omd 100G GUUUETEYOVTEG VOl LOLPAGTOVV [0 POTOYPAPI0 TTOV
delyvel mdg ekPPAfovv TN NUIOVPYIKOTNTA TOVG TOGO YEVIKOTEPA OAAG Kot LEGO GTIV KOPOVTIVAL.
Challenge 2: A®oe povya o€ 660Vg Exovv avaykn! Zntnnke amd ToVC CLUUETEXOVTES VA YapicovY
pPOLvY TOV OEV POPAVE TAEOV, TPOKEWEVOL QVTA €ite va 60000V Onmg eivar g avBpdTOLS TOV TO
€youvv avaykn eite va petamombodv. 1oxog eivar va tpotabei ) cuvepyasia Le TOVG KASOVG TOL
Fabric Republic (http://www.fabricrepublic.gr/formoffer/ )

Challenge 3: Share a quote! Znt)0niKe and TOVG CLUUETEYOVTES VO LOIPOCTOVY £VOL OTOCTAGLLOL OO
BipAio mov SraPdlovv 1 amd To ayamnuévo Toug PifAio

Challenge 4: Iotopieg Le ToVg TOTTOVIES ZNTHONKE 0O TOVG GLUUETEXOVTES VAL ETGKEPOHOHV 1 vl
TAPOLV TNAEQ®@VO Evav AvOpOTO OV aviKeL 6TNV Tpitn NAcie, 1 omoia £xel TANyEl Wiaitepa amd
115 cuvOnKeg Tov lock down. E1oy06 fTov va £pBovy Ta dtopa avtd og emapn Eava e ayomnuUEVovs
TOVG



OPKQMOZIEXZ NEQN MEAQN AEII

To Tuqpe Owovopkdv Emomudv ovonticcetol kol OTEAEXOVETOL OO VEOUG KOTUELWUEVOLG
emotnuoves. Me peydAn yopd xotd to okadnpowkd étoc 2020-21 vmodeyxbfkape TOLg VEOLG
ouvadérpovg:  Ap. Ztavpovro Adacmita, Ap. Avidvio Tortovpa kot Ap. Meliva Apttodkn ot onoiot
opkiotnkav ¢ Enikovpor Kabnyntés.

H Ap Ztovpovia Aasrite opkiotnke ot faduida tng Exikovpng Kabnyntpuog
tov Tpnuatog Owovopkdv Emomuov  pe  yvootkd  avtikeipevo
«Emysipnuotikotro Neoguov Enyepnioeov Kol Neavikn
Enyepnuotikommray. H Ap. Ztovpodro Acomito €ivor omdeortn Tov
[Movemotpiov Maxedoviag, katéyer Metamtoylokd Aimlopo otn Atoiknon
Emyepnoswv omd to Radboud University of Nijmegen, the Netherlands, kot a6
10 2010 Awdaktopikd Almdopo oty Emysipnuoatikdtito pe titho: «Strategic
business creation: An insight into the entrepreneurial intentions of young
potential entrepreneurs» om6 to EBS Universitit fiir Wirtschaft und Recht,
Germany. To gpguvnTikd g evolapépovta e6TIALOVTOL GTO OVTIKEIEVO TNG
EMYEPNLOTIKOTNTOS, YOVOIKEID ETYEPNUATIKOTNTO, EKTAIOEVOT, GTPOTNYIKEG
KOVOTOUI0G Kol VEOQPUEIG EMLYEPNOELS.

O Ap. Avtoviog Tortovpag givar amd@o1tog Tov TUNHETOS OKOVOLIK®V
Emomudv tov Apiototéretov [avemomuiov @sccalovikng, kot KAToyog
petantuylokov og “Management & Finance”, amd to University of South
Wales, tg Meyding Bpetaviag. To 2017 éhofe 10 AdaKTOptKd TOL GTO
Owovopkd pe titho Awtpiprig “Essays on International Trade, Foreign
Direct Investment, and Economic Growth: Empirical Evidence from Greece

and European Transition Economies’” and to Tpiuo Bolkovikdv Ziafikdv

Kot Avotolk®v Zrovdmv tov Ilaveriotiov Makedoviog, Osccolovikng.
Ta gpevvnTikd OV EVOLOPEPOVTO KOADTTTOVY TOL media TG Oswpiog Kot \
IoAttikng Owovopkng Meyébuvvong, g AteBvodc MakpooiKovopkng, Tng
Owovopetpiog kot g Anpociag OKovopkne.

H Ap. Méghiva Aprtodakn sivor omdpottog tov Tunpatog Owovopkaov
Emomudv tov ATIO, kot KEToX0G LETANTTUYLOKOD SUTADILOTOG OTO YVAOCTIKO
avtikeipevo “International Banking and Financial Studies”, ard to University
of Southampton, tng Meyding Bpetaviag. To 2005 élafe to Adaxtopikd Tng
Simhopa pe titho Awtppng “ H Zvoyétion tov EAAnvikod Xpnuotiotnpiov
pe to Meyaha Aebvi Xpnpotiomplokd Kévipa tng Néag Yopkng Kot tov
Aovdivov kot m  Emidpoon Makpo-Owovopukdv Ilopaydéviov ot
Awpoppoon tov  Metoyikov  Amodocewv’’ amd to Ilovemompo
Moxedoviag. "Eyet d186&et oto Tavemotipo g O&popdng, City University
London kot Royal Holloway University London. ‘Exel diotedécel epguviitpio. 610 London Business
School, Cass Business School, Brunel University kotw Warwick University. ‘Exet anoondoet Bpofeio
Néov Emomipova 1o 2015 and v Evpornawaxn [Mvevpovoroywn Etatpeia yio v epyacia me. Ta
EPEVVNTIKA TNG EVOLOPEPOVTA KoldTTouv Ta tedia tg Epappoopévng Owovopikng, Makpootkovoukng,
Owovoperpiog ko Owovopkav g Yyeiog.




BPABEIA MEAQN AEII

Eipaote mold yapodpevol Kot Tep@avot yiao T LEAT

Atovofi BpaBeiwv Apioteiag AEII tov Tunpatog pog mov Bpafeddnkay and tov
otnv Epeuyg [pvtavn tov [ovemiotnuiov Avtikig Makedoviac.

Ciopassniiois xebuih Avo and ta Tpia Bpafeio Apioteiag oty Epguva tng
Zyoing Owovoptkmv Emomudy amovepundnkay oe
FIANNAPARRS puéin AEII tov Tufpotog Owovopkdv Exietnpmv.

Ytov K. @opd Xickov, Enikovpo kabnynti tov

KYPIAKH APFYPO TEIONTEIA Tpnuatog amoveundnke to 2° Bpapeio Apioteiag otnv
S———— "Epguva tng ZyoAg Okovopkdv Emetnudv yio m

dnuocigvon g epyociog tov « The impact of the

ZAXAPOYAR KANOTHPATOY ¢ PAbeacs Greek economic crisis on the sustainability of the

G Turkish economy. A GARCH based decision making

methodology».

i Ztov k. Oe6dwpo MovoPasiin, Kabnynt tov
Tufpoarog Owovoptkdy Emomudv amovepibnke to 3° Bpapeio Apioteiag otnv Epgova tng Zyohig
Owovopk®v Emotudv yua m dnuocicvon g epyaciag tov «New fifth-order two derivative Runge-
Kutta methods with constant and frequency dependent coefficients»

¢

CALIPER

MPOXKAHXEIZ MEAQN AEIl E HMEPIAEX

Kopavaxn - BAayPen «Ztpatnykés kot ApAcelg yio v 10Tt TV
DAV oto [Mavemompio Avtiking Makedoviagy

[pookexinuéves opintpieg oty Huepido «Etpoatnyikég yio v
10OTNTA EOA®V OTNY £PEVVO KOL TIV KAIVOTOLLIO: OPYOVOGCLUKT|
Enwowavia, Alacivdeon pe v Ayopd, Awdackaio kot Yanpeoieg
nmpog ormtég, Alabepatikotntor. (11 Maptiov 2021)

Yta mhaioto Tov Tpoypappatog tov Tunuatog Hiektpoddymv
Mnyovik®dv tov Efvikod Metoofov TTolvteyviov CALIPER Linking
Research & Innovation for Gender Equality.

Unking Research & Innovation for
Gender Equality

EKAHAQXEI

Tnv Tetdpn 30
Tovviov 2021,
Sropyovobnke and to
TunAua Owovopikdv
Emomuov

to 1° Zepvapro oto
Anpo Neotopiov yu
v [IpodBnon tov
TOATIGTIKOU/TEPITATNTIKOV TOVPIGHOY 0T Teployn Tov ['pappov, ota mhaicto tov [poypdppatog
Cult2Routes- Interreg-IPA CBC, Greece-Albania




AIOPTANQXH TOY 14°Y INTERNATIONAL CONFERENCE ON APPLIED ECONOMICS
(ICOAE2021)
ICOAE2021: 26" - 28 August, 2021. Heraion, Crete-Greece 'O T ULl Okovopukdv Emomudv Sopydvooe
v 14" coveyn ypovid, to Awebvég Owovopkd
Yuvédplo  ota  Egpappoopéva  Owovopukd
(International Conference on Applied Economics -
ICOAE), oto Hpdxielo tg Kpnng og cuvepyasio
pe to EAAnviké Mecoyewoxo Tloveriotiuo 26-28
Avyovotov, 2021.

210 ICOAE 2021 mapovcidomnkay 53
emoTNUOVIKES epyaciec 110 epevvntdv amd 13
SopopeTiKES Ydpes. Om®S Kot 6TO TPONYOLLEVA GUVEIPLY TaL TPOKTIKA B dnpoctevbodv petd amod
kpion omd tov Aebvi Exdotikd Emotnpoviko Oiko

Springer ‘Springer_Proceedings_in_Business_and_Economics” pe tov titho

«Advances in Quantitative Economic Research InternationalConference on Applied Economics
(ICOAE2021)». ' meprocdTEPES TANPOPOPIEG UTOPELTE VAL EMCKEPTELTE TOV TAPOKATMO GUVOEGHO.

http://i-coae.com/

MEMORANDUM OF UNDERSTANDING
Yvvepyaoio oto [pdypopupe Atdaktopikdv Trovdmv e to University NEBRLA
of Antonio De Nebrija with registered office at Campus de Ciencias de  [SINNASASIBZY;
la Vida en La Berzosa, 28248, Hoyo de Manzanares — Madrid — CIF A-

78094158 L ?

MNHMONIA XYNEPTAXIAX

TMHMA OIKONOMIKOQN ENIZETHMOQN - AHMOX KAXTOPIAX

Tunpa &= Y AHMOG
OKOVOULIK®V & M KACTOPIAC
Emtiotnuov

MNANEMNITHMIO AYTIKHE MAKEAONIAT m
To Tuqua Owovopkov Ememuav tov Haveriotpuiov Avtikig Makedoviag kot o Afjpog Kaotopiig
hoppévovtag vadyn TV avaykn dnpovpyicg evog cuvexoDS SLOVA0L ETKOWVOVING KOl OVTUAAOYNG
TEXVOYVOGIOG PE GTOYO TNV EVIGYLON TOV GYECEMV KOl TNG TAPAYWDYIKTG CUVEPYOGING Kol TOL EVPVTEPOL
o0& T0. omoia Bo TPoKVYOLV Yo TNV oKovopio Kot TV kowevia tov Afpov Kactopudg amd ™
GLOTNHOTIKN cuvepyacio peta&d Tov dMpov Kaotopids kot tov Tunpatog Owovopikdv Ememudv, g
YyoMg Owovopkdv Emotnudv tov [Havemompiov Avtikig Makedoviag, anopacifovv va epyactovv
amd Kool Kot va BEG0VV TIG BACEIS VEDV GUVEPYAGLOY GE dPACELS KOL EVEPYELEG Y1 TNV EMITEVLEN TOV
GKOTMV TOVG.

TMHMA OIKONOMIKQN EINIXTHMON - AMKE TAXIX 4/8/21

o E

&R

Tuny
OlKovoutva &
Emiotnuov

NANENIITHMIO AYTIKHE MAKEAONIAT 388

To TuApa Owovopk®v Emomudv tov Ilavemomipiov AlmKng Mm<880v1ag Kot M AuKE TIAZIZ
TPOYOPNOAV OTNV VIOYPUPT] ZVpHEdVOL Xuvepyaciog He okomd Tnv amd Kowov mpoddnon ng


http://www.springer.com/series/11960
http://i-coae.com/

EKTTOLOEVTIKNG, EPEVVITIKNG, EMICTNUOVIKNG KOl S10KNTIKNG cuvepyaciag. Evdewtikd, to avtikeipevo
g cuvepyasiog TEPILOUPAVEL: O) TNV EVICYLOT TNG EMLGTNLOVIKG GUVEPYOCIOG LEGH TOV GYESLUGLLOV,
mg amd Kool cuyypaens Kot viomoinong Evponaikodv kot E6vikdv tpoypappdtov B) t coppetoxn
ooV Kot eortnTpldv tov Ilavemomuiov otig dpdoels, ot vanpecieg kot 6Tl €0ehovTikég
Spaoctnpomreg ™mc APKE TAZIE kot tov eBehoviav tng IAXIE oe eBehovtikég Opdoelg Tov
[avemiotuiov. y) v moAveninedn cvvepyacio pe ta kévipa véav “Connect Your City” tng IAXIE
TPOG TNV EVVOLA TOV EVEPYOD TTOALTT. &) TN GVVOIOPYAVAGCT OPUCEMV, EKONADCEMY Kol PESTIPAA KaBdC
Kot T Sdyvorn (EKTOBEVTIKAOV) TPOYPOUUATOV HE KOW®MVIKO OVTIKTUTO. €) TNV &vioyvorn g
EMOTNUOVIKNG OLVEPYOCIOG MHEC® T.Y 1TNG TOPAY®YNG ONUOCIEVCEDV, EKTALOEVLTIKOD VAIKOV,
TEYVOYVMGING, 0E00UEVOV K.O

AITIOPAXIH AHMIOYPI'TAX XYMBOYAEYTIKHX ENITPOITHXE

H Tevikr] Xvvékevon tov Tunuotog amopdocice tn Onuovpyio ZvpPovievtikng Emitpomng amd
KOW®@VIKOUG €Taipovg 7y ) obvdeon tov Tunpatog pe tig avaykes g ayopds. H XZvpfovigvtikn
Emutpornn) amaprifetol and tovg:

Naodp Aitoloc. Anpntpng

AevBovov Zoufoviog g Kogptloémovroc.

enyeipnong DTS S.A. O k. [Ipdedpog Tov

Aitolog givar Mnyovoldyog TOPOPTNUATOG AVTIKNG

Mnyovikog, 1e evepyn Maxkedoviag Tov

EMYEPNULOTIKT OPAOT GTO OwovopKoD

Sebvég mepifaiiov, Empeinpiov
SLKPIoELS Y100 TNV ETOUPIO TOV OE TOATIKES EXLGd0g. O «.
KOVOTOMOG, TPOCTAGTIOG TOV TEPPAAAOVTOG Kogptloémoviog givar kdtoyoc MBA. Eiva

Ko ETOPIKNG KOwvikng evBovng. HapdAinia  devBovtig tng KOEM Aoyiotikn &

GUULETEYEL EVEPYA GE TOTKOVG GUALOYOVG KOl ZUUBOLAELTIKY, GTO XDPO TNG VILOGTHPIENG

QOpEIG. QUGIKAOV KOl VOUIKOV TPOcOTOV Gg BEpoto
(popoloyiag, ypnuatoddtnong Erevovtikdv
"Epyov kAn. [TapdAinia, dpactnploroteiton
EMYEPNUOTIKA 6TOV KAGS0 TG TouploTikng

Blounyaviag.
Xapdhapmog ' AnpiTpng
Kapatayiiong. Zappoémoviog.
IIpdedpog Tov AvTumeplpepelapyns
Empednmpiov Kootoptdg. O «.
Koaortopidg. O «. Zapporovrog eivor
Kopoatayridng eivot AmOPOLTOG TNG
K@TOY0g T'eomovikng ZxoAng Tov
Metamtoylokov A AII®. Epydotnke ctov
Awmhopartog Aoiknong Exyeipnoeov (MBA).  EA.TA., otmv EAMnvikr Bropnyavio Zayopng kot
Ao 10 2011 g ko onpepa givor [poedpog otV Evaon Aypotikdv Zuvetaipiopdv
tov Empeinmpiov Kacrtopudc. Eiva, eniong, Kaotopiig. Aetéreoe [poedpog Tov Anpotikon
wWputikd pérog kot [pdedpog oto Ivatitovto Yvppoviiov Ajpov Mecomotapiog, Nopapylokog
EXMnvikng Fodvog Kot 6ty ovemtuélok Yoppoviog, Avivoudpyns Kactopids kot

etaipio «QEIX», evd givar eniong eknpdocwnog  Avtimepipepeldpyng Kaotopidag
™G Avtiknig Makedoviag 6to EAAnvopwoukcd
Empenmpro.



EPEYNA

AHMIOYPI'TA EPTAXTHPIOY E®APMOXMENQN OIKONOMIKOQN

DEK 177/5-3-2021 1. YOAA

To Epyaotipro Epappocspévav Owovopikmv tov Tuquatodg pog sivol yeyovog kot 1om TpéYouvv To
TPAOTU EPELVNTIKA Tpoypdpupata. AtevBuviing tov Epyactnpiov exkdéyxdnke o kabnyntg k. NikdAoog
Toobvng kot Tov evyopacTe TOAES TOAAES emttuyies. To epyaothplo éxel okomd: (o). Tnv kdAvyn ce
TPOTTUYIOKO KOl HETOMTUYLOKO ETIMESO TOV EPELVNTIKAOV avoykd®V Tov Tunpatog OKOVOUK®Y
Emomudv tov IMavemomuiov Avtikng Mokedoviag, pe 0époto mov eUmITTOUV GTO YVOOTIKG
avtikeipeva tov Epyactpiov. (B). Tn cvvepyacia kdbe popeng pe KEVIPO EPELVMOV KoL 0K LOIKA
Wpdpata MUedamng Kol GAAOSOTNG, €POGOV Ol EMIOTNUOVIKOL OTOYOlL GUURITTOUV Kot
AAANAOGVUTAN PDVOVTOL e EKEIVOLG TOV gpyaotnpiov (Y) Tn dopydvoon emMGTNUOVIKOV SOAEEEMV,
nuepidov, oeuvopiov, ocvumocinv, ocvvedpiov Kot GAAOV  ETIGTNUOVIKOV EKONADOE®V, TNV
TPOYLOTOTOINGT SNUOCIEVGEMV Kal EKOOGEWMV Kal TNV Tpdokinon EAMvev kat EEvav avayvopiopévoy
emomuéveov (8) Tnv mapoyn vanpecidv ce 101dTeG Katd To. TpoPfAemduevo oto m.6. 159/1984
«IIpodmobéceic mapoyng vampecidv omd to [TavemoTnuiakd epyactplo e WIMTES Kol KOE VOUIKNG
pHopong opyaviopovsy (A’ 53). To Epyactipio eEomhiotnke pe oOyypovo eEomiond kot eEEOIKEVIEVO
AOYIoHIKO

AHMOZIEYXEIZ MEAQN AEIl XE ENIZTHMONIKA ITEPIOAIKA 9/2020-8/2021

e Theodoros Monovasilis, and Zacharoula Kalogiratou,(2021) High Order Two-Derivative
Runge-Kutta Methods with Optimized Dispersion and Dissipation Error, Mathematics 2021,
9, 232.https://doi.org/10.3390/math9030232

e Tsinaslanidis, P., Guijarro, F. and Voukelatos, N. (2021). "Automatic identification and
evaluation of Fibonacci retracements: Empirical evidence from three equity markets." Expert
Systems with Applications (Forthcoming).

e Bassiakos, 1., Kalogiratou, Z., Monovasilis, T., Tsounis, N., (2021), ‘Computational method
for approximating the behaviour of a triopoly: an application to the mobile
telecommunications sector in Greece’, International Journal of Computational Economics and
Econometrics, 11:63-77.

e Tsounis,N., Agiomirgianakis,G., Serenis,D., Adamopoulos, A., (2021), “Tourism and
Exports: the Case of Singapore’, Tourism Analysis,

DOI: https://doi.org/10.3727/ 108354221 X16276947414878

e Tsounis, N., Steedman, 1., (2021), ‘A New Method of Measuring Total Factor Productivity
based on the Full Industry Equilibrium Approach: the Case of Greece’, Economies, 9, 114.
DOI: https://doi.org/10.3390/economies9030114

e  Menegaki, A., Tsounis,N., Agiomirgianakis,G., (2021), ‘The economic impact of climate
change on tourism’, Environment, Development and Sustainability,
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